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2021 Benefit                     
Golf Tournament 
CLCA SLO Chapter held the annual benefit golf 
tournament on October 8 at Monarch Dunes 
Golf Course. More photos on page 3.

Thank you to all the 
generous sponsors 
for their support! 
Congratulations to 
the winners.

Belgard - Low Gross 
Techniseal - Low Net
Closest to the pin - 
Evan Moffitt 
Closest to the pin - 
Nic Sloccum
Longest Drive - Matt 
Cathey
Longest Drive - Broc 
Buttersworth
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2021 San Luis Obispo Chapter Officers
President ..................................Matt Hames, Landscape Development.....mhames@landscapedevelopment.com 805.722.1955
Immediate Past President ......Evan Moffitt, SiteOne Landscape Supply ........ EMoffitt@siteone.com ................. 805-616-9858
VP Membership  .....................Mike Kneeskern, SiteOne Landscape Supply . mkneeskern@siteone.com  ......... 805-464-1393
VP Events ................................. Ian Parker, Madrone Landscapae ...................... Ian@madronelandscapes.com 805-466 – 6263
VP Legislation .........................Paul Wait, Zurn Wilkins ..................................... Paul.Wait@Zurn.com
Secretary ..................................Brandon West, 805 West Landscape ................. 805west1@gmail.com ................... 805-975-4761
Treasurer ..................................Pat Connelly, St. Francis Landscape ................. stflandscape@gmail.com .............805-235-1859
Associate Member Rep ..........Sam Perez, Hunter Industries ..................................................................................... 559-903-7277
Editor ........................................ Jerrie Beard, Beard & Associates ....................... info@beardassociates.com ...........530-621-1701
2021 CLCA Board of Directors
President .........................Paul Hansen ........... (714) 545-1084
President-Elect ...............Megan Rios ............ (661) 835-9259
Past President .................Regan Barry ........... (831) 438-4747
Secretary/Treasurer .......Alex Salazar ........... (818) 768-8594
Executive Director .........Sandra Giarde ........ (916) 830-2780
DIRECTORS
Education ........................Lindsay Ono .......... (661) 395-4938 
Membership ...................Eric Santos ............. (925) 525-3645

Events ..............................Elizabeth Burns ......(310) 831-6132
Resource Management .Tom Sweeney ......... (925) 372-7973
Associate Member .........Chris McNairy...... (707) 933-0488
Co-Director Chapter Pres. Council North
   Evan Moffitt ...................................................(805) 616-9858
Co-Director Chapter Pres. Council South
   Ed Wallace ..................................................... (562) 755-9914 

SLO CLCA Past Presidents
2016-19

Evan Moffitt
SiteOne LS Supply

2014-15
Mike Kneeskern

SiteOne LS Supply
2012-13

David Brown
Mari Landscaping

2011
Aaron Huxley

Hunter Industries
2009-10 

Erik Wolting
All Seasons Gardening & 

Landscaping 
2007–08

Jim Trask
California Water Shapes

2005-06
Erik Wolting

All Seasons Gardening & 
Landscaping 

2004
John Doyle

 J Doyle Landscaping
2002–03

Pat Connelly
St. Francis Landscape

1998–2001
Bruce Courter

Day Star Enterprises, Inc.
1996–98

Lloyd Gracey
Pacific Coast Landscapes

1995
Danté D’Alfonso

D’Alfonso’s Landscape

1994
Duane Morris

Duane Morris Landscape
Designer/Contractor

1993
John Ruggiero

Arcadian Gardens
1991-92

Bruce Courter
Day Star Enterprises

WHOLESALE
REDWOOD • F IR • CEDAR

BARK • SOIL AMENDMENTS
ERRO-CONTROL STRAW

PLAYGROUND FIBER

STEVEN L. ROSSI
VICE PRESIDENT
RES. (805) 466-6195

PHONE (805) 434-2884
(800) 321-3092 • FAX (805) 434-0877

P.O. BOX 120 • ROSSI ROAD
TEMPLETON, CA 93465
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Golf Tournament Does Not Disappoint
Benefit Golf Tournament at Monarch Dunes Gold Course in Nipoma on October 8.
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A frustrated business owner from Florida called me 
the other day to vent about a recent incident that oc-
curred at his company. During a normal day at work, 
the owner received an impromptu call from one of his 
Foremen explaining that the Foreman had inadver-
tently locked the truck keys in the cab of the locked 
vehicle. The conversation went like this.

Foreman: Hi John. I just want you to know that I 
locked the keys inside the truck.
Owner: Okay.
Foreman: What should I do?
Owner: Call the Safety Coordinator to bring a spare 
set of keys to you.
Foreman: Who is the Safety Coordinator?
Owner:You don't know who the Safety Coordinator is?
Foreman: No.
Owner: Manuel is the Safety Coordinator.
Foreman: Really? Okay. Hmmm. I didn’t know that. 
Do you have Manuel’s cell phone number?
Owner: You do not have the Safety Coordinator’s cell 
phone number on your company cell phone?
Foreman: No. I never had to call him before.
Owner: Manuel’s cell phone number is (777) 
555-1234.
Foreman: Are you going to call him for me?
Owner: No. I do not know where you are.
Foreman: Just tell him to meet me at the Jones job in 
Jacksonville.
Owner: No. You are the Foreman. You call him.
Foreman: What should I do if he does not answer my 
phone call?
Owner: Leave him a message, keep calling him, or call 
your Manager.
Foreman: What should I do until he calls me back?

What Should I Do?
Steven Cesare, Ph.D. The Harvest Group, Landscape Business Consulting | harvestlandscapeconsulting.com

Owner: Start working on the job with your crew.

We all know the aphorism that we are supposed to 
teach people how to fish. But apparently, some peo-
ple do not even know what a fish is, where they are 
located, and what the fish is for. As I explained to the 
owner, in this case, he did not teach the Foreman how 
to fish. Unfortunately, the owner bought the pole, put 
bait on the hook, cast the line into the lake, showed 
the Foreman how to hold the pole, and finally told the 
Foreman when to wind the reel.

In my opinion, the owner should have solicited pos-
sible responses from the Foreman instead of offering 
solutions to the Foreman’s repetitive, helpless plea of 
“What should I do?” Turn it around on the Foreman 
and wait for him to offer some plan of action to each 
of his own issues. Lamentably, the Foreman still does 
not know how to fish.

While this instance may be an extreme example 
(Let’s certainly hope so, for the sake of continued 
civilization; though I would not wager on it), many 
companies implicitly promote decision-making depen-
dence, rewarding passivity instead of problem-solv-
ing. By way of contrast, owners must begin to pose 
specific, applied problems (e.g., recruitment, emer-
gencies, customer complaints, field OSHA audits, 
computer issues, equipment problems) to their em-
ployees as training scenarios to initiate basic problem 
resolution skills.

If we don’t or won’t, we will only get more of the 
same. Which is what got us to this position in the first 
place.

So, ask yourself, to improve this part of your com-
pany culture: “What should I do?”
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Tips and Tricks

Rain Bird Launches Mobile 
App for Landscape Irrigation 
Professionals

Rain Bird has introduced “Rain Bird Resources,” a 
new, free mobile app intended to help landscape 
contractors and other landscape irrigation profes-
sionals get the information they need – anytime and 
anywhere. 

“Contractors, distributors, specifiers, and other irri-
gation professionals are always on the go,” said Doug 
Closter, associate product manager for Rain Bird. 
“Now, with our new Rain Bird mobile app, there’s no 
need to store bulky printed materials in your truck or 
wait until you’re back at your office to look up product 
details or technical specifications. With this app, you 
have that information and more at your fingertips.”

Available in English and six additional languages,
the Rain Bird Resources app is available for free 
download from the Apple App Store and Google Play 
Store. After irrigation professionals download the app 
to their mobile devices, they can navigate to the Rain 
Bird Catalog, Literature, Design Tools and other re-

sources from the main menu. Within those categories, 
they can view the full Rain Bird Landscape Products 
Catalog, featured new products, a literature library, 
technical support references and a specification 
resources section. The company plans to add more 
exciting content and tools as the app grows.

“Rain Bird Resources will greatly reduce the num-
ber of printed catalogs we need to print each year, 
helping us be better environmental stewards,” Closter 
said. “And, because we will update the app’s content 
in real time – unlike a printed catalog – users can rest 
assured that they’re accessing the most current infor-
mation available.”

This no-cost app does not require users to set up a 
login or password for quick access. A robust search 
function makes it easier to find specific information 
without having to click through multiple screens. 
Because some irrigation sites may not have Internet 
access, the app caches key information for offline 
use. A bookmarking feature also helps users store 
their favorite pages for quick reference, and they can 
easily share information from the app via email, text 
or social media. 

For more information about Rain Bird’s many wa-
ter-efficient products for landscape, golf course and 
agricultural irrigation, visit www.rainbird.com. 
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Sales • Rentals • Parts • Service

Call: Albert Fernandez at (805) 256-5767

Your Southern California
Compact Equipment Dealer

www.coastlineequipment.com
OXNARD
1930 E. Lockwood St.
Oxnard, CA 93036
(805) 485-2106

SANTA MARIA
1950 Roemer Place
Santa Maria, CA 93454
(805) 922-8329

SYLMAR
12435 Foothill Blvd.
Sylmar, CA 91342
(818) 890-3353

Equipment
COASTLINE

Sponsor Spotlight: TORO

With roots dating back to 1914, The Toro Company 
was built on a tradition of quality and caring rela-
tionships. Today, the company is a leading worldwide 
provider of innovative products and solutions for the 
outdoor environment including turf and landscape 
maintenance, snow and ice management, under-
ground utility construction, rental and specialty 
construction, and irrigation and outdoor lighting 
solutions. 

Through a strong network of professional distrib-
utors, dealers, rental stores and retailers in more 
than 125 countries, we proudly offer a wide range of 
products across a growing family of brands. Together, 
these global brands are trusted by golf courses, 

professional contractors, underground construction 
professionals, groundskeepers, agricultural growers, 
rental companies, government and educational insti-
tutions, and homeowners – in addition to many sports 
venues and historic sites around the world. 

Sustainability is not a new concept for The Toro 
Company. It is deeply rooted in our purpose and is 
the foundation of our strategic business priorities of 
accelerating profitable growth, driving productivity 
and operational excellence, and empowering people. 
We believe sustainability practices and guiding princi-
ples rest at the core of creating long-term value and 
positive change in the markets we support and in the 
communities we serve around the world.

With the launch of our Sustainability Endures plat-
form in 2020, we introduced four strategic pillars that 
include People, Products, Process and Planning. These 
pillars help guide our sustainability strategies and ad-
vance our key environmental, social and governance 
priorities where we believe The Toro Company can 
make a meaningful impact – in the areas of prod-
uct innovation, health and safety, diversity, equity 
and inclusion, water conservation, and operational 
efficiency. 

For more information, www.thetorocompany.com. 
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Thank you to our 2021 sponsors
Thank you to the following companies for their generous support of the CLCA San 
Luis Obispo Chapter. Please support the firms who support our chapter.

805 West LLC


