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Annual Fishing Charter
Join the CLCA San Luis Obispo Chapter for the annual fishing charter, and a day 
of sun and surf with your colleagues on Friday, April 30, 5 a.m. to 2 p.m. We'll 
be heading out on The Patriot from Patriot Sport Fishing, 3975 Avila Beach Dr. 
in Avila Beach in search of rock cod and crab. Boarding is at 5 a.m. sharp. We'll 
leave the dock at 6 a.m. and return at 2 p.m.

Fees include your spot on the boat and bait. Rods and fishing license avail-
able for an additional fee. Food and drink available for purchase-cash only. Fish 
cleaning is included, but tipping the crew is customary. No ice chests, fire arms, 
alcohol or illegal drugs, please.

For more information, contact Mike Kneeskern at MKNEESKERN@SITEONE.COM 
or call 760-520-5412

Space is limited, so register today at https://bit.ly/3clb2eA.

Friday, April 30
5 a.m. to 2 p.m.

Patriot Sport Fishing
Avila Beach

Register online at 
https://bit.ly/3clb2eA
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2020 San Luis Obispo Chapter Officers
President ................................Matt Hames, Landscape Development.....mhames@landscapedevelopment.com 805.722.1955
Immediate Past President ....Evan Moffitt, SiteOne Landscape Supply ...... EMoffitt@siteone.com .................... 805-616-9858
VP Membership  ...................Mike Kneeskern, SiteOne Landscape Supply mkneeskern@siteone.com  ............ 805-464-1393
VP Events ............................... Ian Parker, Madrone Landscapae .................... Ian@madronelandscapes.com ....805-466 – 6263
VP Legislation .......................Paul Wait, Zurn Wilkins ................................... Paul.Wait@Zurn.com
Secretary ................................Brandon West, 805 West Landscape ............... 805west1@gmail.com.......................805-975-4761
Treasurer ................................Pat Connelly, St. Francis Landscape................ stflandscape@gmail.com ................805-235-1859
Associate Member Rep ........Sam Perez, Hunter Industries ...................................................................................... 559-903-7277
Editor ...................................... Jerrie Beard, Beard & Associates ..................... info@beardassociates.com .............. 530-621-1701

2021 CLCA Board of Directors
President .........................Paul Hansen ........... (714) 545-1084
President-Elect ...............Megan Rios ............ (661) 835-9259
Past President .................Regan Barry ........... (831) 438-4747
Secretary/Treasurer ......Alex Salazar ........... (818) 768-8594
Executive Director .........Sandra Giarde ........ (916) 830-2780
DIRECTORS
Education ........................Lindsay Ono .......... (661) 395-4938 
Membership ...................Eric Santos ..............(925) 525-3645

Events ..............................Elizabeth Burns ......(310) 831-6132
Resource Management .Tom Sweeney ......... (925) 372-7973
Associate Member .........Chris McNairy...... (707) 933-0488
Co-Director Chapter Pres. Council North
   Evan Moffitt................................................... (805) 616-9858
Co-Director Chapter Pres. Council South
   Ed Wallace ..................................................... (562) 755-9914 

SLO CLCA Past Presidents
2016-19

Evan Moffitt
SiteOne LS Supply

2014-15
Mike Kneeskern

SiteOne LS Supply
2012-13

David Brown
Mari Landscaping

2011
Aaron Huxley

Hunter Industries
2009-10 

Erik Wolting
All Seasons Gardening & 

Landscaping 
2007–08

Jim Trask
California Water Shapes

2005-06
Erik Wolting

All Seasons Gardening & 
Landscaping 

2004
John Doyle

 J Doyle Landscaping
2002–03

Pat Connelly
St. Francis Landscape

1998–2001
Bruce Courter

Day Star Enterprises, Inc.
1996–98

Lloyd Gracey
Pacific Coast Landscapes

1995
Danté D’Alfonso

D’Alfonso’s Landscape

1994
Duane Morris

Duane Morris Landscape
Designer/Contractor

1993
John Ruggiero

Arcadian Gardens
1991-92

Bruce Courter
Day Star Enterprises

Water Management Certification
Water budgeting is now enforced by law by the Model 
Water Efficient Landscape Ordinance (MWELO). 
Becoming a Certified Water Manager is essential for 
your business. As a Certified Water Manager you 
will be able to reduce water waste and water bills 
and save money. Through efficient, proven industry 
methods of water management, water managers are 
able to save significant amounts of water and money.

For info visit clca.org/water-pro//index.php

WHOLESALE
REDWOOD • FIR • CEDAR

BARK • SOIL AMENDMENTS
ERRO-CONTROL STRAW

PLAYGROUND FIBER

STEVEN L. ROSSI
VICE PRESIDENT
RES. (805) 466-6195

PHONE (805) 434-2884
(800) 321-3092 • FAX (805) 434-0877

P.O. BOX 120 • ROSSI ROAD
TEMPLETON, CA 93465
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A business owner from California called to discuss a 
claim of sexual harassment. At a crowded trade show 
attended by numerous vendors, business partners, 
and competitors, one of the business owner’s female 
employees was walking through the crowd, when a 
male attendee “more than patted her on the butt.” 
Startled, she turned around quickly, only to real-
ize the aggressor was an employee of one of the 
Company’s key clients. His glance was indirect; words 
were not exchanged.

Upon returning to the Company office, she notified 
the human resources manager who informed the 
business owner. He called me seeking guidance.

The Company Employee Handbook contained a 
straightforward Anti-Sexual Harassment Policy, 
which included offensive behavior committed by a 
third-party (e.g., vendor, contractor, visitor) against a 
Company employee, as part of its definition of “un-
wanted sexual behavior.”

I advised him to meet with the victimized employee 
with human resources in the room, review the writ-
ten claim she had provided, express sincere disgust 
toward the action, and take appropriate action to 
prevent reoccurrence.

That’s when the owner got nervous.
“Appropriate action,” in my mind, constituted the 

business owner writing a formal letter (i.e., docu-
mentation) to the owner of the harasser’s company 
explaining the situation to that owner, expressing 
disapproval of the offensive action directed toward 
his female employee, demanding a formal apology, 
and requiring a commitment from the other own-
er refusing to allow the harasser any future contact 
with the victim. A pretty standard response pat-
tern: Completely in line with the Company’s Anti-

Just Wait for it to Blow Over
Steven Cesare, Ph.D. The Harvest Group, Landscape Business Consulting | harvestlandscapeconsulting.com

Harassment Policy, characteristically indicative of an 
owner defending employees against unjust actions 
and demonstrating righteous support to the victim-
ized employee.

“But you see, Steve, that owner is one of our key 
clients. He pays us a lot of money. Something like this 
could jeopardize future business between our two 
companies. Do you understand what I’m saying?” 

I completely understood what he was saying. I re-
minded him of his principled position as a role model 
within the Company, connected the ethical line from 
the Anti- Harassment Policy to his intrepid honor in 
standing tall in defining moments of this sort, and his 
anticipated chivalrous support toward the victim seek-
ing public protection.  

After a lengthy pause, the owner said “Let me think 
about this for a while. We shouldn’t just jump in and 
stir things up. If we just see how things go, maybe it 
will just blow over as time passes.”  

Which is exactly what he did.
A missed opportunity: For the business owner’s 

character, the Company culture, and accountability 
against the harasser.
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Tips and Tricks

How CLCA Makes Us A 
Better Contractor
By Alex Salazar, Business Development Manager at 
Groundcare 

Have you heard the expression, “What would you do 
if you knew you couldn’t fail?” It’s a loaded question 
that usually leads nowhere. Eight times out of ten you 
begin daydreaming of building a spaceship or a time 
machine. Best-selling author on marketing and lead-
ership, Seth Godin, says a better question to consider 
is: “What would you do even if you knew you would 
fail?” In other words, what is something that means 
so much to you that you would sacrifice part of your-
self for it?

If I were to attribute Groundcare Landscape’s suc-
cess over the last few years to something, it would be 
to the heart my brothers and I have put into it. The 
success of the business is very meaningful to all of 
us. There are other reasons we have been success-
ful too. Among the top five I would say is our active 

involvement in the California Landscape Contractors 
Association (CLCA). The CLCA is a not-for-profit trade 
association that was formed in the early 1950s to pro-
tect and champion the scope of work allowed under 
the C-27 (landscape contractor) license.

Being Active
The decision to be active in this trade association is 
what makes a difference for us. There is an old saying 
that comes to mind… “You only get out of something 
what you put into it.” Well, simply put, we’re putting 
into the association by being active volunteers. CLCA 
has hundreds of members throughout the state. Only 
a fraction of those are active volunteer members. 
These are the people that help keep the organization 
alive. We joined CLCA in November 2013 and made 
the decision to be active members four years later. 
We’ve seen the fruits of this commitment in the suc-
cess of our company ever since.

My brothers and I each serve in different chap-
ters within CLCA. Francisco serves as President for 
the San Fernando Valley Chapter. Omar serves as 
President for the 

Kern County Chapter. Ivan serves as Secretary for 
the Channel Islands Chapter. I’m serving as Chairman 



March 2021      slo xpress     5

of the Board for the Los Angeles/San Gabriel Valley 
Chapter. This year I am also serving on the CLCA 
state board as Secretary/Treasurer. Needless to say, 
we are committed and as active as can be!

Volunteerism
As a family we learned the importance of volunteering 
early on. My father, Javier Salazar, helped create and 
lead a volunteer group that accomplished great things 
for his hometown in Mexico. Over a span of three 
years, they remodeled the junior high school in their 
community and installed a new potable water depos-
it that has provided 24-hour clean water for the last 
20 years. Most of the organizing and fundraising was 
done here in Los Angeles and our dad made sure we 
participated. We would print and sell tickets and or-
ganize all sorts of fundraising events. Because of this, 
we witnessed their accomplishments as teenagers 
from beginning to end. We learned how good it felt to 
give back and volunteer.

Being a part of CLCA makes us feel good. We feel 
like we are giving back into the industry that provides 
for our livelihoods. The CLCA also allows us to work 
collaboratively on local volunteer projects to better 
our community. We have received local and state rec-
ognition on several humanitarian projects that we’ve 
had the honor of being a part of.

How CLCA Makes Us Better
Imagine attending a class in school as a freshman 
where your classmates are as smart or smarter than 
you are. It is a mixed class of freshmen and seniors. 
The seniors know the material better because they’ve 
been exposed to it longer than you have. They have 
solved problems you haven’t even learned of yet. 
You are all there because you enjoy the class. The 
Freshmen are learning something new, and the se-
niors learn more while also helping others. All want to 
be successful. That’s how the CLCA is.

We don’t compete in the local CLCA chapters. In 
fact, most of us cover different areas in the region. 
Also, for the most part, we each have a different 
specialty inside the trade. This makes it easy to share 
work scenarios with each other and help one another 
solve problems. Many of the conversations have to 
do with small issues like “what’s your favorite irriga-
tion controller?” or “how does your team start their 
mornings?”

Sometimes small things turn out to be big. For ex-
ample, when we were curious about using a business 
software to help manage our company, we learned 

about LMN from a peer. At the time, it was a total 
game changer for us. It taught us to build company 
budgets and to price jobs accordingly. This was leaps 
and bounds ahead of simple pricing where you priced 
your labor at X per hour because your competitor 
did. It also provided a definitive answer to the ques-
tion:̈ How low can I price my work?¨

Being a multi-owner company and learning how to 
interact with each other in a more professional man-
ner has been transformational. Our local chapters 
have taught us how to properly run board meetings. 
In turn, we’ve implemented board meetings into our 
company and find that having them at least once 
a month keeps us more organized and on track. 
Knowing our officer roles helps each of us to prepare 
for meeting discussions. Taking minutes of the meet-
ing keeps everyone accountable. There is a comfort 
in knowing that everything is recorded and can be 
referenced at any point in the future.

During times of uncertainty, we tend to lean into 
things that we know and people we trust. In the past 
year, our relationship with CLCA has proven to be 
imperative to our success. We have been able to lean 
into the organization when we needed guidance. I am 
grateful for all the work our peers have referred to 
us as well as the support they have offered when we 
needed it. We look forward to much more learning 
and growing as individuals and professionals!

If you’d like to learn more about CLCA, visit www.
clca.org.

Team building strategies at the Chapter Presidents 
Council Meeting.
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Sales • Rentals • Parts • Service

Call: Albert Fernandez at (805) 256-5767

Your Southern California
Compact Equipment Dealer

www.coastlineequipment.com
OXNARD
1930 E. Lockwood St.
Oxnard, CA 93036
(805) 485-2106

SANTA MARIA
1950 Roemer Place
Santa Maria, CA 93454
(805) 922-8329

SYLMAR
12435 Foothill Blvd.
Sylmar, CA 91342
(818) 890-3353

Equipment
COASTLINE

Zurn Industries deliv-
ers industry-leading 
water safety and water 
pressure management 
solutions with our Zurn 
Wilkins irrigation series 
products. Developed with an emphasis on superior 
performance, customer value, and lowest lifecycle 
costs, Zurn Wilkins irrigation products are the smart 
solution — saving contractors time and money.

At Zurn, we understand the importance of a healthy 
exterior environment, and believe your irrigation sys-
tems should be designed to protect your customer’s 
investment. Zurn Wilkins irrigation products protect 
the potable water supply and manage water pressures 
to promote water conservation and extend the irriga-
tion system's life. Through reliable performance and 
simple, low cost repair and maintenance, Zurn Wilkins 
irrigation products deliver the lowest life-cycle costs. 
Zurn Wilkins irrigation products provide innovative 
water control solutions for contractors.

Zurn Wilkins irrigation videos are available on 
YouTube. Easily troubleshoot and complete repairs in 
less time for backflows, pressure reducing valves and 

automatic control valves with the help of step by step 
YouTube videos. Zurn Wilkins has a new Irrigation 
Playlist on their One Zurn YouTube Channel, a com-
plete video library that puts valuable videos in one 
location.  Zurn has a large library of helpful irriga-
tion videos that cover start-up, winterization, step by 
step troubleshooting and repair guides, and product 
overviews to help you maintain optimum system 
performance.

Zurn Industries manufactures a spectrum of ad-
vanced water solutions including site drainage, water 
safety and water control, behind-the-wall plumbing 
systems, and front-of-wall fixtures and trim. We’re 
focused on solving smarter for our customers through 
continuous improvement. Our innovative thinking 
keeps us forging ahead in customer service, specifi-
cation and design expertise, lean construction, and 
products that provide low lifecycle costs.

Chapter Sponsor Spotlight
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Thank you to our 2021 sponsors
Thank you to the following companies for their generous support of the CLCA San 
Luis Obispo Chapter. Please support the firms who support our chapter.

Keep that  
happy-go-lucky 
feeling
Use CLCA’s legal 
contracts before you 
start a new project. 
Then you can go 
about your merry 
way knowing you’ve 
protected yourself 
and your business.

Free to  
download!

MEMBERCLCA

clca.org/contracts

UPDATED! 
to comply with 
new 2021 laws

805 West LLC


